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Magazine 8 is the first Bulgarian popular science magazine - a worthy successor
of Cosmos Magazine - one of the most favorite Bulgarian magazines through
generations of readers, that was being published since 1962 by the end of the
nineties.

Magazine 8 came out on the market in December 2008 with 6000 copies. Presently
it is sold in 19 000 which continuosly grow. The sales percent is extremely high,

in the capital Sofia close to 90 - 100%. According to the distribution companies
Magazine 8 is one of the highest sold magazines in the country.

Magazine 8 presents extensive information on science, art, travelling, ecology;,
healthy living, ancient history and enigmas mixed with personality and love.
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ADVERTISERS

ADVANTAGES:

EDITION OF A COLLECTION VALUE

Only for 1 year Magazine 8 managed to create a loyal followers. Our readers are
extremely interested on the topics we propose. They partecipate actively in the
creation of every new edition with ideas, comments, suggestions. The articles are
written in a way to be modern and of a value even with the pass of time. That assures
long lasting influence of the addvertisement message, as the readers keep going back
even on older issues.

WIDE AND HIGH - QUALITY READERSHIP

Magazine 8's readers are intelligent, mostly having

a higher education degree; they love to read about novelties and discoveries, they are
interested in travel, natural lifestyle, they care about the environment on the planet.

PROFESSIONAL...

...materials are highly professional, entirely authors’, prepared by journalists with long
experience and scientists of a proven merit. High quality photographs, modern design
and perfect print.

PERFECT POSITION OF THE ADVERTISEMENT

It is usually supported by the articles and thus the advertisement receives even deeper
value, without being intrusive for the reader, but instead naturally accepted, interesting
and understood.

HIGH PERCENTAGE AND REALISATION OF THE TOTAL PRINT

The Magazine 8 is attractive for all members of the household. With every next edition
the number of our subscribers increases. The realisation of the sales of Magazine 8
especially in Sofia reaches 90%.

CREATIVITY AND SPEED

Magazine 8 team is a manifacture for ideas, always ready with creative suggestions
for advertisement
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TRANSPARENCY:

Magazine 8 is printed above 19 000 copies with extremely high realization in sales - up
to 90%. This makes the it the most read bulgarian popular science magazine.

Magazine 8 is the only edition in the country which gives the possibility to clients and
adv agencies to attend the print process, sampling and scrap acceptance. This is 100%
garancy for the autenticity of our sales realisations.

KPMG audited Magazine 8 sales, which is an additional garancy for autenticity of the
data on sales realization.

Since May 2012, Magazine 8 is with 16 more pages (total of 128 pages) and higher
price of 4.96 Iv.

PUBLISHING REFERENCE FOR CIRCULATION AND DISTRIBUTION,
AUDITED BY KPMG

Edition: MAGAZINE 8 Frequency of issue: monthly
Editor: Club 8 LId. Cover price: 4.96 |v.
. 01-07-2013 - . .

Period: 30.09-2013 Price for subscription: 40.00 Iv.

Edition Numbers | Frequency | ‘Average | Net Average Average | ‘Average Average
of of the printed disposed | subscriptions | overall free overall
months | edition copies copies per month sold distribution | realisation
in the per per quantity | per month” | of sales
audited month” month per per
period month month

g/'agaz'”e 3 monthly  |17177 |10532 |1255 11787 |2745 14532




MAGAZINE 8 IS ONE
OF THE THREE MOST
SOLD MAGAZINES IN THE

COUNTRY, state firmly the
distribution companies. MAGAZINE
8 is distributed in free sale on

the whole territory of Bulgaria.

The edition works with all big
distribution companies - ,Strela’
,National distribution®, ,Press®, REP,
,BULPRESS* and others. It is sold
on coutermeasures, bookstores,
airports, gas strations OMV, SHELL,
,Lukoil, ,Petrol®, ,Eko", in the Malls
and though subscription. In the
capital with some distributions sales
are nearly 100%!
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KaTo eqHa oT Hali-ronemuTe hvpMu 3a NpoAaxta Ha NeyaTHu usaaHus ,PasnpocTpaHeHe
Ha neuaTa" Al MMa yaOBONCTBUETO Aa pabotu ¢ drpma ,Kny6 8" OO/ BbB Bpb3Ka C
Pa3nNpPOCTPaHEHWETO Ha Crucanue ,8 3a TBOA KOCMOC™ OT CaMOTO My Cb3/aBaHe.

Hali-uckpeHo nosapaessame COBCTBEHMUMTE U PBKOBOACTBOTO Ha ¢upma ,Kny6 8" O0A 32
Kyparka W CMesiocTTa 4a M34aaaT HOBO CTIUCAHWE B YCNOBWATA HA BIOWEHA MKOHOMUHECKS
cpena u ceuto notpebneHve. CNMCAHWMETO HE CaMO He 0TMAE B MUMAHCa Ha ,NOpeAHUTE
M3AAHMA CbC ChMHUTENEH NpogXEeH ycnex", HO Ce YTBLPAMW KaTo CEPUO3HO U TbPCEHO
M3AaHWe OT YuTaTenckara ayauTopus. [JOKa3aTencreo 3a ToBa Ca NoCTOAHHO
YBENMUABALUMTE C& NPOAAKGH, KOUTO ro NOCTABST CPEA MupsuTe 3 Haii-npojasanxu
MEeCceyHW CMMCAHWS B HalaTa ThProscka Mpexa.

MPaKTUKaTa 1 HAWWSIT ONUT MOKa3BaT, Ye 6e3CNOPHMAT (PakTop 3a yCrexa Ha eaxo
neyaTHo M3AaHWe MMa uoBelKkMAT (akTop. CMEMO3aTa Mexay A06POTO ynpasnexue,
KaueCTBEHMAT PEAAKTOPCKU U XKYPHANMCTMUECKI CbCTaB W M360pa Ha NoaxoAAa 1
NPUSTHO CTPYKTYPUPaHa TEMaTkKa Ha Cricanue ,8 3a TBOS KOCMOC" MPUBNMYAT YWTaTens
W Ca Cepwo3Ha NPEeAnocTaBka 3a yCrnexa Ha M3AaHNeTo 1 B Bbaelle.
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READER PROFILE:

AUGUST 2009

Quality readers - Readers of Magazine 8 are intelligent and curious people, mostly
high educated (72,56%) college (26,5%), with average and high income (both of 86%).
They are loyal to MAGAZINE 8 and actively partecipate in and support our initiatives.

AGE

TO 10 YEARS
BETWEEN 10-20
BETWEEN 20 - 30
BETWEEN 30 - 40
BETWEEN 40 - 50
BETWEEN 50 - 60
BETWEEN 60 - 70
BETWEEN 70 - 80
OVER 80 YEARS

INCOME

VERY HIGH
HIGH
MEDIUM
LOW

*Students excluded

3,66%
11,89%
70,12%
14,33%

0,51%

7,69%

24,36%

26,92%

21,79%

13,85%

3,33%

1,28%

0,26%
GRADUATE 66,16%
UNDERGRADUATE 6,40%
HIGH SCHOOL 26,52%
PRIMARY SCHOOL 0,61%

0,30%



GARB SOCIAL

REASEARCH
MARCH - APRIL 2012

Classification by number of readers for monthly magazines
(based on age between 15 - 54 years)

d 24,70

Cosmopolitan
Grazia 4 15,43

National Geographic Bbarapus 4 15,36
Joy d 14,21
Eva d 14,22
Playboy 4 8,99
OceM s 7,16
Auto Motor und Sport  fesd 5,97
paguHaTa B 4 CE30HA | 5,70
Geo d 5,05
OK  fd 4,49
Glamour | 4,42
ABTO Na3ap |ed 4,24
HeHata gHeC |l 4,21
I Meceua |ld 4,10 .
Beauty ! 299 MAGAZINE 8 is on 7th place
FlRacing fesd 3,78 among the monthly magazines.

ABTO KblUM  fd 3,77 . .
ABTO OKa3MON 372 In front of it are situated only

ELLE Guarapus e 3,56 licensed issues, which makes
et m— 3,12 Magazine 8 the most read

Nos 1 pUbONOoB |lessd 3,11 ) )
Fanepus 6POAEPUA  hed 3,04 Bulga”an magazine. The

KynuHapHo BoAWEBCTBO  fed 2,92 information is repeated in the
ABOPBLTOTA A0 A hd 2,91 . e .
Brava Casa s 2,90 different specification tables of
Good Food e 2,73 age and gender.
ABTO MOTO CBAT  fud 2,72
BKYCOTUM B UMHUM b 2,72
BCHUKO 32 AOMA  hesd 2,69
Top Gear | 2,64
PCWorld  jfessd 2,59
MEHUAKDBP b 2,58
Haw gom  besd 2,38
MycKkynu u GUTHEC fed 2,16
HOMO LUDENS  hsd 2,05
ABTO WYPHAN |lessd 1,93
JAOMaleH MYPHaN heeed 1,84
KynuMHapeH MypHan jheeed 1,82
Koca M KpacoTa  fesssd 1,69
Burda |jessd 1,68
HiComm  jesd 1,67
Biograph  led 1,65
National Geographic KIDS Bbarapma  jessd 1,64
MD - Me6eneH ansailH M MHTEPHOP  hessd 1,61
Maxim  bed 1,54
Off - Road BG  jed 1,52
HI-TECH  jd 1,50
CTpaeBa KyNna  bed 1,47
Men's Health jed 1,45

0 3 6 9 12 15 18 21 24 27 30

i Reach %

Magazines Report Mar-Apr 2012 GARB Audience Research Bul,



GARB SOCIAL

REASEARCH
MARCH - APRIL 2012

MAGAZINE 8 is the edition with most equally distributed interest among the different age
groups - it is read by young and aduts, as its themes are universal and attractive for all ages.

MAGAZINE 8 is well read also out of the capital, ahead of all other monthly editions. Thus
the advertisements reach wider publicity.

Social- demographic characteristics of readers’ profile: Top 10 monthly magazines
Common readers’profile for period March - April 2012
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| gender
male 50,10 43,50 29,22 55,56 36,62 38,89 65,56 73,61 70,00 15,79 42,00
female 4990 5650 70,78 44,44 6338 61,11 34,44 26,39 30,00 84,21 58,00
age groups
15-25years 22,82 35,63 20,13 24,68 34,75 20,80 15,73 26,76 36,67 10,53 2,00
26 - 35 years 28,56 2348 29,22 29,87 19,15 22,40 30,34 29,58 13,33 8,77 54,00
36 - 45 years 26,00 27,13 2532 24,03 21,28 28,00 21,35 23,94 21,67 38,60 24,00
46 - 54 years 22,62 13,77 25,32 21,43 24,82 28,80 32,58 19,72 28,33 42,11 20,00
social status
working 7145 69,64 71,11 66,13 66,27 67,53 80,65 65,96 72,97 80,00 75,00
students 14,59 18,02 12,22 18,55 20,48 16,88 9,68 17,02 13,51 10,00 4,17
retired 037 014 L1 081 000 000 1,61 0,00 2,70 0,00 0,00
unemployed 13,60 1220 155 1452 1325 1558 806 17,02 10,81 10,00 20,83
personal monthly income

up to 400 v 12,36 13,71 11,11 10,57 7,23 14,29 8,06 8,51 11,76 10,00 12,50
401-800 Iv 30,90 26,86 27,78 30,08 30,12 25,97 41,94 44,68 35,29 40,00 29,17
above 800 Iv 1656 10,29 21,11 11,38 1446 1558 16,13 6,38 11,76 10,00 16,67
without personal income 2855 36,00 26,67 3577 36,14 33,77 19,35 31,91 23,53 30,00 25,00
refuse 11,62 13,14 1333 12,20 1205 10,39 14,52 8,51 17,65 10,00 16,67

*Classification by Reach %

Magazines Report Mar - Apr 2012 GARB Audience Research Bulgaria



Magazine EIGHT

EVENTS:

MAGAZINE 8 with ,,Your gardner” Ltd and Municipality of Sofia organized
massive civil campaign to save the horse chestnut trees in the capital. On

the central alley in the biggest park in Sofia Borisovata gradina were placed
130 traps against camerraria ohridella - the leafmining moth. It is a problem
on the trees for 20 years now. Actors, social leaders and massmedia, as well
as many citizens took part in the initiative. The campaign continues during
the autumn when citizens collect the fallen leaves and bury them., thus
preventing the initiation of the moth in spring. Many schools and students
took part, collecting the leaves in their districts. Courses in the schools taught
how to deal with the problem. Internet site was created www.kesteni.bg. Many
famous actors, university professors and TV programs took part in the events.

www kesteni.bg
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Magazine EIGHT

EVENTS:

- Photo contest
“Discover Bulgaria Once
again” for photographs
of unknown historical
and natural treasures.
Partners: UBB and
Bulphoto. 1447
photographs participated
in the contest.

(S CnucaHue OCEM Eg&ﬂi&}og U OBE

A member of NBG Group

From 17 to 30 november 2010 MAGAZINE 8, with support of United Bulgarian
Bank and Bulphoto agency, organized photo exibition on the ,Lovers® bridge* in
the center of Sofia about ,Wild life in Bulgaria”. The best of 2345 photographs
were exposed. There were 3 categories ,Wild animals”, ,Birds” and ,Macro”.




Magazine EIGHT

EVENTS:

Magazine 8 is socially extremely active — we strongly
support ecological and social causes. “8” manages
and eagerly participates in diversity of events with a

strong social impact, such as:

- First International Conference on Nanotechnologies
in May, 2009, Sofia

- Official introduction of the latest golden Thracian
discovery ( first registration number) at Mall of Sofia
on the 16th of September 2009, together with United

Bulgarian Bank (UBB), Association “Culture Projects”,
and the municipality of Nova Zagora City

- “850” campaign — on the 24th of October, 2009 —
Magazine 8 and Coalition for Action against Climate
Changes, together with friends and readers.

All participants in the event wrote 350 with their bodies
- 350 is the maximum permissible value

of CO2 in the air

- Students and adults with gas masks could be seen
on 10 october, 2010 at lunch time in the central park
in Sofia. They played football, badmington, took a walk,
carrying a big poster ,Let's breathe“. This symbolic
initiative was part of the day ,,350% aiming to support
the ecologists in their fight against the global warming.

- Project ,Colorful fairytale” - Magazine 8 and the
artist Stanka Jeleva painted the walls with beautiful,
merry drawings the kids' departments in more than 15
Bulgarian hospitals.




